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Auqust 06, 2003
Dear Msg. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
egtablizhed businegs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore, the rules hinder the typez of communication that my national, state and
local REALTOR® aseociatione routinely eend via facegimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect a= a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR e poeition and emphaeize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state association, and national assgociation to Eeek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on thias timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactione. To eecure the appropriate written occnsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive hcusing
markets. It will take time to adapt to thiz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing oycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and ccnaideration in this matter.
Sincerely,
Donald Bruce Fiddes

5309 N Sherwood Ave
Peoria, IL 61614-4730
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August 06, 2003
Dear Me. Marlene S. Dortoch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faoeimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establighed business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asgociatione routinely send via faceimile, including information on
conventions or continuing education classes, which iz a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR £ position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state aesociation, and national associaticn to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain oonsent from almest 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written conegent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to imnstitute the required
compliance proceduree for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Constance Finger

3430 Vista Creek Drive
Dacula, GA 30019-4520
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIORAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the ungelicited fax advertizements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communication that my national. state and
loocal REALTOR?® aesociatione routinely send via faoeimile, inoluding informatien on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has ocutlined
the detrimental impact that these rules will have on its over 9%00,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors= and real estate
colleagues in the timeframe zet by the FCC. It will alszo be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To seoure the appropriate written consent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also eszential in order to institute the required
agompliance proocedures for fax communicatione with my cliente and other bueinesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Sincerely,
Nita Haynes

267 Culler Sst.
Orangeburg, SC 29115-5312
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergenoy Stay of Faoesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
looal REALTOR® aesociatione routinely send wia facsimile, including information on
conventions or continuing education classzes, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & poegition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, estate asscciation, and national asecociation to seek and cbtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventas. A=z a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transacotions. To =ecure the appropriate written consent will mignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
MARY GEECK

117 N 4TH, 6T. BOX 175
COLEMAN, MI 46618
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR E Request for Emergency Stay of Faceimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished businesz relationghip exception from the unzolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® assoociatione routinely send via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echeo
NAR e poeition and emphaeize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe szet by the FCC. It will also be difficult for my local
board, state aesocoiation, and national asecociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
geek and obtain consgent from almeet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the =zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written consent will eignificantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement:; buginesges will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thies regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR® assoclations. The stay iz also essential in order to institute the required
compliance proceduree for fax communications with my oliente and other businezses to
ensure minimal disruptions in real estate transactions.

Thank you for yocur attention and consideration in this matter.
Sincerely,
Donna Tanner

309 E. Main Street
Crawfordsville, IN 47933-1841
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing teo convey my
wholehearted support for NAR & Requeet for Emergency Stay of Faoesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establizhed business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® aseoociations routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million profeszgicnals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national assgooiation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreaszonable to think that an association can
seek and obtain consent from almeost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and succesaful transaction. AaAn
effective date of August 25, 2003, can potentially delay the majority of these
trangactions. To eecure the appropriate written congent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new conaent from consumers and vendors.

It ies in this regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congzent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alzo essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Guido Caroni

1039 Mariposa Ave.
Coral Gables, FL 33146-2627
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Augqust 06, 2003
Dear Me. Marlene $. Dortoch:
RE: ©G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergenocy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® agecciations routinely eend via facsimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleague=z in the timeframe set by the FCC. It will also be difficult for my local
board, etate assooiation, and national aseociation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of thesze
transactions. To secure the appropriate written oongent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associatlons. The stay 1s alsc essential in order to institute the required
compliance procedures for fax ocommunications with my oclients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Sincerely,
Joseph Williams

1014 Farragut St.
New Orleans, LA 70114-2810
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faoesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establigshed businegz relationszhip exception from the ungolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® assocciations routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertiszement Rules haz outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
becard, state assocoiation, and natiocnal asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain coneent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles ias instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transacotions. To eEecure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practicea to gain this new conaent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rulez for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also eszential in order to institute the required
compliance proceduree for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinocerely,
Michael & Karen Parent

1510 County Farm Court
Wheaton, IL
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August 06, 2003
Dear Msg. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established buszinessz relationship exception from the unsolicited fax advertizements
rules aseverely interferes with my day-to—-day business as a real eastate professional.
Furthermore, the rules hinder the typez of communication that my national, state and
loocal REALTOR® assoociations reoutinely egend via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I echo
NAR s poeition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state ae=ociation, and national asscociation to eeek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
eeek and obtain consent from almost 1 millicon members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majerity of these
transactione. To seocure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement:; businegszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conaideration in this matter.
Sincerely,
James Calhoun

2440 5. Cherokee
owensboro, KY 42301-5363
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NHATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing tc convey my
wholehearted support for NAR e Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my natlonal, state and
loocal REALTOR® asecoiations routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate Industry. I echo
NAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaguesg in the timeframe set by the FCC. It will alsec be difficult for my local
board, etate association, and national asegociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain coneent from almoet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. 2n
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oonsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement:; busineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
conszent form can be incorporated intc the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® associations. The stay 1= also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
Mark McConnell

3001 Vine Street
Paso Robles., CA 93446-1124
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Augqust 05, 2003
Dear Mez. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeset for Emergency Stay of Faoceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtabligshed buziness relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
looal REALTOR® aeecciations routinely send via facsimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on itas over 900,000 members and on
the operations of over 3.5 million profeszzionalsz in the real estate industry. I echo
NAR £ pogition and emphaeize that it will be extremely diffioult to obtain the
required written consent to =end faxe= to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assoociation, and national aesocciation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasconable te think that an association can
seek and obtain consgent from almocset 1 million membere by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To eecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new conaent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® assocciations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptiong in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Mary P. Skanavis

6768 Maple Terrace
Wauwatosa, WI 53213-3259
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: C©G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertigement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationszship exception from the unseolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate profesaional.
Furthermore, the rules hinder the types of communication that my national, state and
lcoal REALTOR® aescoiatione routinely send via faoeimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duees paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR £ poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state association, and national aescciation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable to think that an association can
seek and obtain consent from almest 1 millien members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Auqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oonsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszses will have to
amend current practices to gain this new conaent from consumers and vendors.

It ie in thie regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assocliations. The stay is also eszzential in order to institute the required
compliance procedures for fax communicatione with my oclients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Dennis McDermott

1524 A Porter Wageon Blvd
West Plains, MO 63773
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® asscoiatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million preofeszzionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loecal
board, etate assooiation, and national asecociation to seek and obtain written censent
from their respective membership in le=s than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the zales pipeline. Communicating via
facasimiles is instrumental to ensuring a timely and successful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance proceduree for fax communications with my oliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and ccnsideration in this matter. Carl Rash, Stroman
Realty

Sincerely,
Dana Simona

3693 Southwest Freeway
Houston, TX 77027-7500
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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day businesa aas a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
looal REALTOR® aescciatione routinely send via facosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezzionals in the real estate industry. I echo
NAR g peosition and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my loeal
board, state association, and national asgecciation to Eeek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almeet 1 million members by Augqust 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written coneent will eignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the PCC to etay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely,
michael dean

51 bridal falls
las vegas, NV 89148-2720
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August 06, 2003
Dear Mg. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted eupport for NAR E Requeet for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businegs relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® aseociatione routinely send via faceimile, including information on
conventions or continuing education classes, which iz a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals ln the real estate industry. I echo
NAR e position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes te my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aseociation, and naticnal aseooiation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotiona and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an assoclation can
geek and obtain coneent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the salez pipeline. Communicating via
facasimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactione. To eecure the appropriate written consent will eignificantly impaot
homebuyer= and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thix new requirement: businessas will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the PCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method for providing expreass written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
ocompliance prooedures for fax communications with my ocliente and other businessees to
ensure minimal disruptions in real estate transactions.

Thank yocu for your attention and conaideration in this matter.
Sincerely,
Ala Jedrzeijek

55 W. Monroce — Suite 910
Chicago, IL 60603-5138
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August 06, 2003
Dear Me. Marlene §. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted suppert for NAR B Request for Emergenoy Stay of Facesimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established buszsiness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR?® asgsgooiatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, state association, and national asgociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotiona and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain consent from almost 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facmimiles is instrumental to ensuring a timely and successful transaction. an
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written oconsent will significantly impact
homebuyerz and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FPCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associaticns. The stay is also essential in order to institute the required
compliance prooceduree for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in thias matter.
Sincerely,
JUSTIN R. SCHAUERS

1290 S50OUTH800 EAST
OREM, UT 84097-7233
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August 06, 2003
Dear Msg. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsoclicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR s peosition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alszo be difficult for my local
board, state assgociation, and national assocoiation to seek and obtain written coneent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promotiona and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreaszonable to think that an associaticn can
geek and obtain consent from almost 1 million membere by Auqust 25, 2003 .

Today. there are over 2 million U.S5. homeg in the zales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of these
traneaotions. To eecure the appropriate written congent will eignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitiwve housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® assoclatlions. The stay is alsc essential in order to institute the required
compliance procedures for fax ocommunications with my olients and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and consideration in this matter.
Sincerely,
Erika De La Garza

2836 N Power Rd Ste 114
Mesa, AZ 85215-1675
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing tc convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real esatate profesaional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® aseociations routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s poeition and emphaeize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendor=s and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asscoiation, and national asscciation to seek and obtain written oconsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upceoming conferences.
promotions and other events. Aas a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreascnable to think that an association can
eeek and cobtain oonsent from almoet 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written oonsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketsz. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form can be incorporated into the annual dues billing cycle. This is the mest
effective method for providing expreas written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax ocommunicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Deniz Tan

11300 Rockville Pike, Buite 108
North Bethesda, MD 20852-3042
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August 06, 2003
Dear Mes. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business am a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® aeeocciations routinely send via facoeimile, inocluding information on
conventions eor continuning education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
becard, state aescojiation, and national asscoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It i= unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will esignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thisz new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to etay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thig is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax oommunications with my olientes and other busineseee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely,
Gail Elliott

4833 5. Lakewood Drive
Panama City. FL 32404-6659
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August 06, 2003
Dear Ms. Marlene 5. Dortch:

RE: CG Docket No. 02-278 N

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business az a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education claszses, which is a benefit that I expect a= a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszsionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ccnsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communicationz with my clients and other busineszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
David G. Delahunt, Jr.

1648 W. Bradford Drive
Mequen, WI 53092-5062
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August 06, 2003
Dear Me. Marlene S. Dortoch:
RE: ©G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergenoy Stay of Faoeimile Advertigement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
egtablished businegs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
loocal REALTOR® asecciatione routinely send via faceimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszsionals in the real estate industry. I eche
NAR s poeition and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asscociation, and national aesoociation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an association can
seek and obtain coneent from almoet 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental tc ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
trangactione. To eseocure the appropriate written oconeent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to estay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to lnstitute the required
compliance proceduree for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Bill Stromgren

7668 150th St. W.
Apple Valley, MN 55124-7102
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Augqust 06, 2003
Dear Me. Marlene S. Dortoch:
RE: G Docket No. 02-278

As member of the NATIONHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Requeet for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® asecciatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million professziocnals in the real estate industry. I echo
NAR e poeition and emphaeize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alzo be difficult for my local
board, state association, and national aescociation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upceoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
gseek and obtain coneent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneactions. To secure the appropriate written coneent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method for providing expreas written consent tc NAR and my state and local
REALTOR® associations. The stay is alszo essential in order to institute the required
compliance proceduree for fax communicatione with my oliente and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
Ely Guess

2503 Grand Point Circle
Hoover, AL 35226-2317
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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establizshed business relationzhip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR® asgocciatione routinely send via facsimile, inoluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million professional=z in the real estate industry. I echo
NAR e poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aesoociation to seek and obtain written consent
from their rezpective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain conesent from almeet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facaimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
traneaoctions. To eecure the appropriate written ocngent will significantly impaot
homebuyers and home zellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businegses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thies regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing expreas written consent to NAR and my state and local
REALTOR® associations. The stay is alsoc essential in order to institute the required
compliance proocedures for fax communicatione with my oliente and other bueinesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Lance Optenberg

169921 N Bosawell Blvd
Sun City, AZ 85351-1281
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August 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® aeecoiations routinely send via faosimile, including informatiom on
conventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszsicnals in the real estate Industry. I echo
NAR & position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national aesoociation to seek and obtain written oconsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a RERALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the gales pipeline. Communicating via
facsimiles im instrumental to ensuring a timely and succesaful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
transaocotions. To eecure the appropriate written ocneent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my cliente and other busineseee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Philip Kyburz

4921 Chadbourne
Sterling Heights, MI 48310-3118
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August 06, 2003
Dear Me. Marlene S. Dortoch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Requeet for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
locoal REALTOR® asecoiatione routinely send via faoeimile, inoluding informaticn on
conventions or continuing education classzes, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszszionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assoociation, and national aesociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an associatlion can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consgent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual duesg billing eycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Angela Pottebaum

6510 East 29th Street Nerth., #704
Wichita, X§ 67226-1639
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August 06, 2003
Dear Me. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establizhed businezs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
loocal REALTOR® associatione routinely send via faoeimile, inoluding information on
conventions or continuing education c¢lasses, which is a benefit that I expect as a
duee paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that theae rules will have on its over 900,000 members and on

v the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR 8 position and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assooiation, and national asscoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoctions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ccnsent will significantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance proceduree for fax communicatione with my oliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Renee Elbert

610 Meadow Street
Royal, IA B51357-7560
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August 06, 2003
Dear Ms. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® asgociationes routinely send via faoeimile, inocluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professionals in the real estate industry. I echo
HAR = poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national aesooiation to seek and obtain written coneent
from their respective membership in lesz than thirty day=, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreaszonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeasful transaction. &n
effective date of Auqust 25, 2003, can potentially delay the majority of these
traneactione. To eecure the appropriate written oconeent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to estay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
David A. Woodman

12297 Cinnamon Street
Woodbridge, VA 22192-1706
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August 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faosimile Advertieement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establizhed businessz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professaional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® assooiatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR £ poeition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state assooiation, and national aesocoiation to seek and obtain written oconsent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almest 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S. homeg in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To eecure the appropriate written conesent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year sc that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay i= also essential in order to institute the required
compliance procedures for fax commnicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sinoerely,
Dana Simons

3693 Bouthwest Freeway
Houston, TX 77027-7300
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATTION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professiocnal.
Furthermore, the rules hinder the typez of communication that my national, state and
local REALTOR® aseociatione routinely send via faosimile, inocluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicn professionals in the real estate industry. I echo
HAR & pesition and emphasize that it will be extremely diffiocult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national aescoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communlcation. It is unreasonable to think that an association can
geek and obtain ocneent from almeet 1 million membere by Auguet 25, 2003 .

Today., there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
‘transaoctions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i in thie regard that I urge the FCC te stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also essential 1n order to institute the required
compliance proceduree for fax communicatione with my oliente and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for yocur attention and consideratien in this matter.
Sincerely,
Dorothy M. Wedinger

420 South First St.
Pacific, MO 63069-2149
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August 06, 2003
Dear Ms. Marlene 5. Dortoch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faoeimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablizshed business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profesaional.
Purthermore, the rules hinder the types of communication that my national, =tate and
local REALTOR® asecoiatione routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR & position and emphagize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aseociation, and national aesooiation to seek and obtain written coneent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreasonable to think that an association can
seek and obtain oconsent from almoet 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. &an
effective date of August 23, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written oconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual duez billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® assoclations. The stay is also eszential in order to institute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
LYNDA WOOD

5361 HWY 294
MURPHY, NC 28906-4922




